groups respectively; these groups are by no means fixed, and already there is a small drip, which is only likely to increase, of '1994 Group' institutions joining the 'Russell Group'.
Successive DCMS ministers seemed supportive of the UK's growing creative (and later digital) economy, and therefore media education generally. This jarred with the views of a series of education ministers, many of them in thrall to the then chief inspector of schools, Chris Woodhead, who, in 2000, called media programmes 'vacuous' and 'quasi-academic'. The central problem was that government could see only the financial benefits of the media and creative industries; so, any media education not geared towards the professions was seen as somehow a failure.
The early-to-mid 1990s saw the beginning of a huge growth in the media and creative industries. With the release of the worldwide web protocol and an influx of cheaper computers allowing access to the internet quickly and economically, the 'new media' industries were created. Instead of the Docklands area of London becoming a new home for the City of London's finance sector, many existing media companies relocated there; new organisations flourished in the surrounding East London, and spread right up to Old Street. Rupert Murdoch moved his whole operation out of Fleet Street to Wapping, as he switched newspaper production from 'hot press' to 'cold type' and soon the rest of the Fourth Estate followed. Docklands was also the home for emerging new cable and telecommunications industries, all supported, and often financed, by John Major's Conservative government.
Media programmes of all flavours reflected these changes and flourished in the 'new' university sector. Indeed, many older and more established universities would also start to teach media and film related courses in some form, seemingly keen to be involved. However, right at the start of this new 'era of plenty', the then Education Secretary in the UK, John Patten, in a widely reported article for the Spectator, called media courses and related programmes 'cultural Disneyland': I have . . . ordered an enquiry within the Department for Education to try to find out why some young people are turned off by the laboratory, yet flock to the seminar room for a fix of one of those contemporary pseudo-religions like media studies. (1993) The suspicion that many in education had about these new programmes now had shape and flight, and the following decade saw further
